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Mat 2E 


in this key scene from “How To Succeed In Business Without 
Really Trying”? Robert Morse sings “I Believe In You” to himself, 
The film version of Broadway’s Pulitzer Prize winning musical 


comedy opens in Color by DeLuxe and Panavision 
Theatre, thru United Artists release. Michele Lee 


the 


- at 


and Rudy Vallee co-star in their original roles in The Mirisch 


Corporation presentation. 


‘HowTo Succeed’ Producer-Director 


Succeeds By Trying Very Hard 


The multi-talented producer-director-screenwriter of “How 
To Succeed in Business Without Really Trying” is proof that 
the way to succeed in show business is by trying hard in every 
way. The ways have led David Swift from a career as cartoonist 
(with Walt Disney’s studios) to those of comedy writing, TV 


scripting, directing and finally pro- 
ducing. Highlight of his crowded 
career is “How To Succeed In Busi- 
ness Without Really Trying,” for 
which he combined all these skills. 
Adapted from the Pulitzer Prize 
winning Broadway play, the musical 
comedy opens in Color by DeLuxe 
and Panavision....at the... .Thea- 
tre, through United Artists release 
--starring Robert Morse, Michele 
Lee and Rudy Vallee. The film is a 
Mirisch Corporation presentation. 

Swift’s first writing chores were 
for funsters Bob Hope, Danny 
Thomas, Jimmy Durante, Red Skel- 
ton, George Burns and many more. 
For four years he wrote dozens of 
radio shows, then began scripting 
serious dramatic programs for tele- 
vision, including “Philco Play- 
house,” “Studio One,” “Kraft Thea- 
tre” and “The U. S. Steel Hour.” 
He began directing with “Omni- 
bus,” and went on to write and di- 
rect “General Electric Theatre,” 
“Rifleman,” “Wagon Train,” “Four 
Star Playhouse,” “Playhouse 90” 
and “Climax.” 

His creation of the “Mr. Peepers” 
series, starring Wally Cox, is con- 
sidered a TV classic and convinced 
Swift that he was happiest with 
comedy. Returning to the Disney 
studios, he wrote and directed 
“Pollyanna—then went on to the 
production of other funny feature 
films including “Good Neighbor 
Sam,” “The Parent Trap,” “Love 
Is A Ball,” and “Under the Yum 
Yum Tree.” 


Dances by Moreda 

Dance sequences for “How To 
Succeed In Business Without Real- 
ly Trying” were all staged by Dale 
Moreda—who both appeared in the 
original stage version of the Pulit- 
zer Prize Winning musical and was 
assistant to its choreographer, Bob 
Fosse. Opening in Color by DeLuxe 
and Panavision....at the... .Thea- 
tre, the United Artists release and 
Mirisch Corp. presentation “How 
To Succeed In Business Without 
Really Trying” has had many 
“road” companies — and Moreda 
choreographed and directed the 
Paris, Stockholm and Vienna pro- 
ductions, along with the American 
national company. 


Q 


Anthony Teague 
‘Succeed’ Role 
One He Aimed For 


For ten years, in New York, Lon- 
don and Hollywood—in musicals, 
movies and night clubs—Anthony 
Teague has been setting his pro- 
fessional sights on the major film 
role that would prove the turning 
point in his career. Now the talent- 
ed Texan (actor, dancer, singer 
and writer) has found the role in 
“How To Succeed In Business 
Without Really Trying,” musical 
comedy opening in Color by De- 
Luxe and Panavision....... at the 
SOLE Theatre, through United 
Artists release. The film is a 
‘Mirisch Corp. presentation. 


Teague began his career as a 
dancer, with the Marge and Gower 
Champion TV show, then joined 
Lisa Kirk for a two-year tour of the 
country’s night clubs. After that he 
formed his own act and opened in 
London, including appearances at 
the famous Palladium. He chore- 
ographed a stage show for Eng- 
land’s top comedian, Tony Han- 
cock, and signed an important re- 
cording contract for Decca Records. 
Back in the States, Teague opened 
on Broadway in David Merrick’s 
hit show, “110 Degrees In The 
Shade,” later touring with the na- 
tional company. 


His first film role was in “West 
Side Story.” Between that and 
“How To Succeed In Business 
Without Really Trying” the ambi- 
tious youth has devoted himself to 
developing his acting skills. A mem- 
ber of the American Conservatory 
Theatre, he has played roles in 
widely diverse and difficult plays 
including those by Shaw, Shake- 
speare, Albee and Tennessee Wil- 
liams. 

And that isn’t all. Talented as a 
writer, he has also penned a screen- 
play and many short stories. But 
acting, he says, is what he wants 
most. 


‘How To Succeed In Business Without Really Trying’ 
Shoots Exteriors on Streets of New York City 


(Production Story) 


When producer-director David Swift concluded Hollywood filming of “How To Succeed In Business Without 
Really Trying,” he brought cast and crew members to New York City for on-location shooting of the New York 


exteriors. In Color by DeLuxe and Panavision, the musical comedy opens .... 


.. at the ...... Theatre, thru 


United Artists release. It stars Robert Morse, Michele Lee and Rudy Vallee and was written for the screen by Swift. 

As successful as the play was (it won the Pulitzer Prize and just about every other award around) Swift wanted 
to “open it up” on screen. There are limitations on stage that a camera and a cutting room can eouquer...,.anu 
Swift saw no point in building New York sets in the studio when he could have New York itself for the asking. 


Consequently, some of the most exciting footage in the film was made (b 


rapher Burnett Guffey) on the 
streets of New York and high above 
them on the parapets of the city’s 
skyscrapers. 


Hidden cameras recorded star 
Robert Morse’s song-and-dance se- 
quence, “Company Way,” while 
puzzled New Yorkers turned to 
stare at the nut skipping along the 
streets! The music track was being 
played back to Morse through a 
transistor receiver and a_ flesh- 
colored plastic earplug (look for 
it). In the window-washing scenes, 
Morse climbed out of the Chemical 
Bank New York Trust Building’s 
54th floor window onto a rig from 
which he performed (with accredit- 
ed window-washers Bill Smith and 
Bill Pilch). 


Other location filming was done 
at the Union Carbide Building on 
Park Avenue — which was trans- 
formed into the World Wide Wicket 
Inc. Building. The Taft Hotel on 
Seventh Avenue (near United Art- 
ists’ New York offices) was also a 
“set” as was the Waldorf Astoria 
Hotel and the city’s newly rebuilt 
third Avenue, with its glass and 
steel skyscrapers. 


“We thought that at least we 
would escape the terrible heat of 
the studio lights,” Michele Lee re- 
calls, “but we wound up filming in 
the worst heat-wave New York has 
had in years . . . with temperatures 
over 100 degrees!” 


“How To Succeed in Business 
Without Really Trying” is a Mir- 
isch Corporation presentation based 
on the stage play with music and 
lyrics by Frank Loesser and book 
by Abe Burrows, Jack Weinstock 
and Willie Gilbert. In turn, the play 
was based on Shepherd Mead’s 
runaway best-selling book. 


Still HTS-5 


y Academy Award winning cinematog- 


The Magic of Film 


One of Robert Morse’s big num- 
bers in “How To Succeed In Busi- 
ness Without Really Trying” is “I 
Believe in You”—and one of the 
film’s funniest sight gags was in- 
vented for the scene. It’s a bit of 
business that could not possibly 
have been included in the stage 
version of the Pulitzer Prize win- 
ning musical. 

Opening 
Theatre, the United Artists release 
in Color by DeLuxe and Panavision 
comedy calls for Morse—who is not 
exactly the tall, dark and handsome 
actor associated with matinee idols 
—to croon to himself in the mirror 
— fondly imagining he is Cary 
Grant. And there in the glass, movie 
audiences will see—Cary Grant! 

Grant agreed to go along with 
the gag largely because of a senti- 
mental feeling for “How To Suc- 
ceed In Business Without Really 
Trying.” While he was courting 
Diane Cannon, now Mrs. Grant, she 
was leading lady in the national 
company of the show. The film is a 
Mirisch Corporation presentation. 


In The Family 


In over 37 years of movie-making, 
Rudy Vallee notes that 3 of his 
films seem to form a curious family 
pattern. Now starring in “How To 
Succeed In Business Without Real- 
ly Trying,” which opens in Color by 
DeLuxe and Panavision ...... at 
theres acts Theatre, through United 
Artists release and presented by the 
Mirisch Corporation. Vallee has 
previous been in “I Remember 


Mama,” “Mother Was A Fresh- 
man,” and “Father Was a Full- 
back.” 


Mat 2D 


Rudy Vallee knits to relieve office tension in “How To Succeed In 
Business Without Really Trying,” film version of the Pulitzer 


Prize winning musical comedy opening ... . 


cee Ata 


eeeeee ee 


Theatre. In Color by DeLuxe and Panavision, the United Artists 
release co-stars Robert Morse and Michele Lee. All three play 
their original Broadway parts, The picture is a Mirisch Corporation 
presentation with music and lyrics by Frank Loesser and book by 
Abe Burrows, Jack Weinstock and Willie Gilbert. The play was 
based on Shepherd Mead’s best-selling book. 
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Robert Morse and Michele Lee recreate their original Broadway 
roles in the film version of ““How To Succeed In Business Without 


Really Trying,” 
at the 


opening in Color by DeLuxe and Panavision 
Theatre, through United Artists. Rudy 


Vallee also stars in the Hollywood adaptation of the Pulitzer 
Prize winning play. The film is a Mirisch Corp. presentation. 


No One But Rudy for Vallee 


Role in ‘How To 


In his autobiography, “My Time 
is Your Time,” Rudy Vallee reflect- 
ed on his role in “How To Succeed 
In Business Without Really Try- 
ing” through United Artists release 
in Color by DeLuxe and Panavi- 
sion. After starring for three years 
on Broadway in the Pulitzer Prize 
winning musical comedy — then 
touring with the road company, 
Vallee returned home to ponder on 
who would be cast in the screen 
version of the hit play. 

“If they offer me the motion pic- 
ture role of J. B. Biggley,” the 
sophisticated veteran of 37 years 
in show business wrote, “I will 
bound from my wheel chair and 
crawl to the studio on my hands 
and knees.” 

When he got the role, however, 
Vallee turned up in a sports car. 
Producer-director-screenwriter Day- 
id Swift claims he would have let 
Rudy play the role in a wheel 
chair, if necessary. “It never oc- 
curred to me to cast anyone else 
in the part,” he says. 


Once the matinee idol of the 
“flapper” generation, Vallee has 
maintained his popularity on stage, 
screen, radio, television and in 
night clubs. His first fame came as 
a bandleader, fronting the famous 
“Connecticut Yankees.” Via radio 
broadcasts from the Heigh Ho Club, 
national fame followed and soon he 
was called to Hollywood for his 
first of many movies, “The Vaga- 
bond Lover.” Records and theatre 
dates added to his stardom, and at 
dance dates, in the absence of pub- 
lic address systems, Rudy began 
singing through a megaphone—a 
style that has always been his trade- 
mark. 


In almost four decades there is 
little Vallee hasn’t done in show 
business, yet he writes in his book, 
“The old fire horse never forgets 
and the clanging of the bells makes 
him yearn to be back in harness.” 
For this reason, Rudy asserts, he 
will never retire. The matter is 
really out of his hands. With per- 
formances like that in “How To 
Succeed In Business Without Real- 
ly Trying,” he will never be allowed 
even to consider retirement. The 
film is presented by The Mirisch 
Corporation. 


Succeed’ Film 


Knit Two, Purl One 


After 37 years in show business 
—and three years in “How To Suc- 
ceed In Business Without Really 
Trying,’ Rudy Vallee had to learn 
to knit for the movie version, open- 
ing at the Theatre, 
through United Artists release in 
Color by DeLuxe and Panavision, 
and presented by the Mirisch Corp. 


Cast as pompous J. B. Biggley, 
Vallee is called on to knit golf- 
club covers to relieve corporate ten- 
sions—and what he could fake on 
stage he could not get away with 
before the all-seeing, all-revealing 
eye of the close-up camera. 

Marie Kenney, script supervisor 
of the Color by DeLuxe and Pana- 
vision comedy, found herself a tech- 
nical director teaching Vallee to 
knit and purl. 


Did it relieve Vallee’s tensions? 
“I think it created them,” Miss 
Kenney confides. 


Still HTS-40 


Rudy Vallee recreates his 
Broadway role in the film ver- 
sion of “How Succeed In Busi- 
ness Without Really Trying,” 
which opens in Color by De- 
Luxe and Panavision ...... at 
thew: Theatre, thru United 
Artists release. Robert Morse 
and Michele Lee also star in 
their original roles in the Pulit- 
zer Prize winning musical com- 
edy. The film is a Mirisch 
Corporation presentation, 


Mat 1B 


Still HTS-17 


se 


Mat 2B 


Rudy Vallee and Robert Morse sing ““Grand Old Ivy’’—one of the 
Frank Loesser songs from “‘How To Succeed In Business Without 
Really Trying,” which opens in Color by DeLuxe and Panavision 
bm RES . at the ........ Theatre, thru United Artists release. 
The film is a Mirisch Corp. presentation. Michele Lee co-stars in 
this film version of the Pulitzer Prize winning musical comedy. 


Famous Composer Frank Loesser 
Scores Again With ‘How To Succeed’ 


Academy Award winner Frank 
Loesser composed the music and 
lyrics for both the movie and stage 
versions of “How To Succeed In 
Business Without Really Trying,” 
which opens in Color by De Luxe 
and Panavision....at the... .Thea- 
tre, through United Artists release. 

Previous Loesser musical hits in- 
clude “Where’s Charley,” “Guys 
and Dolls” and “The Most Happy 
Fella,” all long running hit shows. 
But “How To Succeed In Business 
Without Really Trying” ran long- 
est: 1415 performances on Broad- 
way alone. The film is a Mirisch 
Corporation presentation. 

Of the 1500 songs Loesser has 
penned in his career, 30 have been 
on the Hit Parade and three genera- 
tions have sung, hummed, whistled 
or played his music—and danced 
to it. He won his Academy Award 
for “Baby, It’s Cold Outside” and 
other show tunes include “Once In 
Love With Amy,” “A Bushel and 
A Peck,” “Standing on the Corner,” 
and scores of others. He has fun 
with novelty numbers such as 
“Hoop-Dee-Doo” and segues easily 
to sentimental ballads like “Spring 
Will Be a Little Late This Year.” 
Loesser’s earlier hits include “Heart 
and Soul,” “Small Fry,” ‘Two 
Sleepy People,” “I Don’t Want to 
Walk Without You” and “On a 
Slow Boat To China.” 

He has contributed to over 100 
motion pictures, recently penning 
the original score for “Hans Chris- 
tian Andersen,” which included 
“No Two People” and “Thumbel- 
ina.” Loesser’s first success is the 
song he wrote for Dorothy Lamour 
and her sarong: “The Moon of 
Manakoora.” 


A Designed Towel 


One of the costumes designed 
for Maureen Arthur for “How To 
Succeed In Business Without Real- 
ly Trying” is a towel! In Color by 
DeLuxe and Panavision, it opens 
(the movie, not the towel) ..... at 
thee hanew- Theatre, through United 
Artists release. The film is present- 
ed by The Mirisch Corp. 

A key scene in the film, as in the 
Pulitzer Prize winning stage play, 
calls for the shapely actress (38- 
22-36) to wear the towel—and al- 
though it appears to audiences to 
be a simple bath-towel, tucked into 
itself to stay together, it is in reality 
a mini-dress specially designed for 
Miss Arthur by Micheline. 

Three times the usual number of 
cast and crew members were on 
hand for filming of the towel scenes 
but nothing untoward occurred. 


Mirisch’s First Tuner 
Since ‘West Side Story’ 


“How To Succeed In Business 
Without Really Trying,” opening in 
Color by De Luxe and Panavision 

.. at the .... Theatre, through 
United Artists release, is the first 
musical presented by the Mirisch 
Corporation since “West Side 
Story,” which swept nearly all of 
the top prizes in sight including 
ten Academy Awards. 

Hollywood’s most spectacularly 
successful independent film making 
organization, The Mirisch Corpora- 
tion has in the intervening years 
concentrated on comedy and drama 
waiting for the right musical. “West 
Side Story” is a hard act to follow. 
But with “How To Succeed In Busi- 
ness Without Really Trying,” the 
Mirisch people feel they have the 
right property: one of the longest 
running musicals on Broadway 
(1,415 performances), the show 
wrapped up almost every award 
available, including the coveted 


Pulitzer Prize—and has been seen 
by ecstatic audiences in London, 
Paris, Vienna, Stockholm, Australia 
and Japan as well as in all the 
major American cities. 


Still HTS-39 Mat 1A 
Robert Morse recreates the role 
for which he won Broadway’s 
Antoinette Perry award in “How 
To Succeed In Business Without 
Really Trying.” Film version 
of the Pulitzer Prize winning 
musical comedy opens ......at 
Wee woes. Theatre in Color by 
DeLuxe and Panavision. The 
United Artists release co-stars 
Michele Lee and Rudy Vallee, 
and is presented by The Mirisch 
Corporation, 


‘How To Succeed’ 
On Way Here 


(General Advance) 


“How To Succeed In Business 
Without Really Trying,” film ver- 
sion of the Pulitzer Prize winning 
musical comedy, opens in Color by 
DeLuxe and Panavision.....at the 
.... Theatre, through United Artists 
release. Starring Robert Morse, 
Michele Lee and Rudy Vallee—the 
movie is a Mirisch Corporation pre- 
sentation produced, directed and 
written for the screen by David 
Swift. 

One of the longest running shows 
on Broadway (1,415 performances) 
“How To Succeed In _ Business 
Without Really Trying” is a multi- 
award winner that has toured the 
world before becoming a cinematic 
package of song, dance and satire 
aimed at big business mores and 
manners. 

Cautioning audiences to see the 
picture before their bosses do, Unit- 
ed Artists claims it is the only 
film to guarantee them a_ better 
position! 


MORSE REPEATS 
PRIZE ROLE 


Robert Morse recreates for the 
movies the role that won him an 
Antoinette Perry Award on Broad- 
way in “How To Succeed In Busi- 
ness Without Really Trying.” The 
film version of this Pulitzer Prize 
winning Broadway show opens in 
Color by DeLuxe and Panavision 
Kees OD ae at the....c....- Dheatre, 
through United Artists release, and 
co-stars Michele Lee and Rudy 
Vallee. The film is a Mirisch Corp. 
presentation. 

Born in Newton, Mass., Morse 
directed and starred in a junior 
class production of “Sing Out, 
Sweet Land” while still in Newton 
High. After graduation he stormed 
the New York stage and wound up 
handling a spotlight for twelve dol- 
lars a week! ; 

After four years in the Navy, 
Bob used the G.I. Bill to study act- 
ing with the American Theatre 
Wing. During this period an agent 
spotted him and brought the young 
actor to Hollywood for a role in 
“The Proud and the Profane.” It 
was the first of many cross-country 
trips for Bob. He returned east for 
some radio work, then went into 
the Broadway stage production of 
David Merrick’s “The Matchmak- 
er.” His notices were excellent and 
he repeated the role in Hollywood 
for the movie. Back to the East 
coast for another play, “Say Darl- 
ing,’—followed by “Take Me 
Along.” By the time “How To Suc- 
ceed In Business Without Really 
Trying” came up there was no 
question about who to cast in the 
lead, and Morse achieved “over- 
night” stardom. 

In Hollywood again, Bob made 5 
more movies including “Quick Be- 
fore It Melts,” “The Loved One” 
and “Oh Dad, Poor Dad, Mama’s 
Hung You in the Closet and I’m 
Feelin’ So Sad.” And between trips 
back and forth from coast to coast 
he has found time to appear on 
most of television’s top shows, in- 
cluding “Naked City” and “The 
Play of the Week.” 


Do Put Daughter On 
Stage Mrs. Worthngton 


When Noel Coward wrote “Don’t 
Put Your Daughter on the Stage, 
Mrs. Worthington,” he certainly 
didn’t have Carol Worthington in 
mind. A veteran actress after only 
three years on the boards, Carol 
makes her motion picture debut 
in “How Tec Succeed In Business 
Without Really Trying,” opening in 
Color by DeLuxe and Panavision 
eDLREN CA te tees Theatre, 
through United Artists release. The 
film is presented by The Mirisch 
Corporation. 

The red haired, green eyed co- 
medienne has appeared in “Milk 
and Honey,” “Damn Yankees,” 
“The Solid Gold Cadillac,” “The 
Philadelphia Story” and “Once 
Upon a Mattress.” She has also 
performed on TV’s top shows, in- 
cluding “My Favorite Martian.” 

“How To Succeed In Business 
Without Really Trying” stars Rob- 
ert Morse, Michele Lee and Rudy 
Vallee and is adapted from the 
Pulitzer Prize winning Broadway 
musical comedy. 


Ce Fatalie sh ole 


Michele Lee Stars 
In Movie Debut 


A star in her first movie, pretty 
Michele Lee recreates the role she 
played on the Broadway stage in 
the Pulitzer Prize winning musical 
comedy “How To Succeed In Busi- 
ness Without Really Trying.” Open- 
ing in Color by DeLuxe and Pana- 
vision through United Artists re- 
lease, the film co-stars Michele’s 
Broadway cohorts, Robert Morse 
and Rudy Vallee. The film is a 
Mirisch Corp. presentation. 

Born in L.A., Michele is the 
daughter of Jack Dusick, veteran 
Hollywood movie makeup man— 
but she had to come east to get her 
start in show business. After ap- 
pearing in three west-coast musical 
revues (“Vintage 60”, “Parade” 
and “Point of View,”) Michele 
came to New York where she ap- 
peared on Broadway opposite Cesa- 
re Siepi in the hit musical “Bravo 
Giovanni.” She remained for tele- 
vision appearances on The Danny 
Kaye Show, “Tonight” and other 
programs then landed the 
coveted role of Rosmary opposite 
Robert Morse in “How To Succeed 
In Business Without Really Try- 
ing.” 

Pert and pretty (she looks re- 
markably like Mary Tyler Moore), 
Michele sings, dances and acts up 
a storm. In fact, she does every- 
thing like a whirlwind — and 
breezed merrily through filming of 
“How to Succeed .. .” while other 
members of the cast admitted frank- 
ly to being exhausted by its pace. 


Besides her careers on both the 
stage and screen, Michele has be- 
gun one as a singer, having just 
signed a long-term contract with 

a major record company. 


ae 


Still HT S-43 Mat 1C 
Pretty Michele Lee co-stars with 
Robert Morse and Rudy Vallee 
in “How To Succeed In Busi- 
ness Without Really Trying,” 
which opens in Color by De- 
Luxe and Panavision oy TSE 
thie: .toeie ot . Theatre, through 
United Artists release. The film 
is a Mirisch Corp. presentation. 


Nothing Succeeds Like 
‘Succeed’—Now as 
Mirisch Musical Movie 


The Mirisch magic manifests it- 
self mostly in Academy Awards— 
and “How To Succeed in Business 
Without Really Trying” is The 
Mirisch Corporation’s first musical 
since “West Side Story” wrapped 
up ten Oscars. Opening in Color by 
DeLuxe and Panavision....at the 
.... Theatre, through United Artists 
release, “How To Succeed In Busi- 
ness Without Really Trying” comes 
to the screen with a healthy share 
of awards already won. One of the 
longest running musical comedies 
on Broadway (1,415 performances 
in almost four and a half years— 
not counting the road companies) 
the show shares long-run honors 
with “My Fair Lady,” “Oklahoma.” 
“South Pacific,” “The Sound of 
Music” and “The Music Man.” 
Among the many awards accumu- 
lated are: 


Pulitzer Prize and seven Antoin- 
ette Perry (“Tony”) Awards; New 
York Drama Critics Circle Award; 
Aegis Theatre Club Award; Thea- 
tre Club 37th Annual Prize Medal; 
Barter Theatre Award; Outer Cir- 
cle Award and Thespian Theatre 
Club Award. And star Robert 
Morse won a “Tony” for his per- 
formance in the role on Broadway 
—which he recreates on screen in 
“How To Succeed In Business 
Without Really Trying.” 


Brief Biogs 


ROBERT MORSE recreates for the color cameras 


the role for which he received Broadway’s Antoinette Perry 
Award. The Puck-like comic has appeared in six other movies— 
including ‘*‘The Matchmaker,” “Quick, Before It Melts,” ‘The 
Loved One” and “Oh Dad, Poor Dad, Mama’s Hung You In The 
Closet and I’m Feelin’ So Sad.”’ On Broadway he has been seen 
in “The Matchmaker,” “Say Darling,” ‘Take Me Along” and the 
long-running “How To Succeed In Business Without Really 
Trying.” 


Do * 


MICH ELE LEE makes her screen bow in the role of Rose- 


mary, which she played on Broadway. Los Angeles born, she got her 
theatrical start in a local revue, “Vintage *60” and went on to the New 
York stage where she shared honors with Cesare Siepi in “Bravo Giovanni.” 
A favorite TV performer, she has been seen on the top shows, including 


“Dr. Kildare.” 


RUDY VALLEE returns to the screen in the role he 


originated to great acclaim on Broadway. It’s his first big movie 
assignment since “The Helen Morgan Story” and latest in a 37 
year career that spans screen, stage, radio, TV, night clubs and 
colleges. Among his many movie roles are those in “Happy Go 
Lucky,” “The Bachelor and the Bobby-Soxer,” “People Are 


Funny,” and “I Remember Mama.” 


ANTHONY TEAGUE is the dancer who scored so 


big on Broadway in “110 Degrees In The Shade” and in the film version 
of “West Side Story.” A member of the American Conservatory Theatre, 
he is an accomplished actor as well, appearing in plays as diverse and 
difficult as “The Devil’s Disciple,” “Tiny Alice,” “King Lear” and “The 
Rose Tattoo.” 


MAU REEN ARTHUR is another member of the 


stage production making her screen debut in the movie, play- 
ing the sexy Hedy LaRue. In addition to her Broadway credits, 
Maureen is veteran TV performer and heads her own nightclub act. 


% 


i 


‘Spectecular’ Lewis 


Robert Q. Lewis is a pair of 
glasses. Featured in the film ver- 
sion of Broadway’s Pulitzer Prize 
winning musical comedy, “How To 
Succeed in Business Without Real- 
ly Trying,” which opens ....... at 
hhemmen er wr oicar. Theatre, through 
United Artists release in Color by 
DeLuxe and Panavision and _ pre- 
sented by The Mirisch Corporation. 
Lewis claims that without his specs 
—which have become a trademark 
in over 18 years on television, he’s 
just not Robert Q. Lewis. 


“When my agent wanted to get 
me a part in a western movie, the 
producer thought he was kidding,” 
Bob says. “Who ever heard of a 
cowboy with horn-rimmed glasses!” 
Now that his agent has managed 
to overcome the initial shock, how- 
ever, producers of both motion pic- 
ture and TV films have cast Bob in 
a variety of dramatic and comedy 
roles. These include movies like 
“Good Neighbor Sam,” and “An 
affair to Remember,” and, on the 
smaller screen, appearances on 
“The Bob Hope Theatre,” “Slat- 
tery’s People,” “Branded” and “The 
Richard Boone Show.” 

Known in broadcasting circles as 
“The Great Replacement,” Lewis 
had trouble establishing himself as 
an actor. “I’d Hosted so many panel 
shows from behind desks, no one 
knew I had legs,” he claims. But by 
now Bob is a seasoned performer. 


Still HT S-36 
Robert Morse has a hard time explaining to Michele Lee why 
Maureen Arthur is wearing only a towel in this scene from “How 
To Succeed In Business Without Really Trying.” The film version 
of Broadway’s Pulitzer Prize winning musical comedy opens in 


Color by DeLuxe and Panavision . .. 


Award-Winner 


Academy Award winner Burnett 
Guffey was Director of Photography 
on “How To Succeed in Business 
Without Really Trying,” opening 
in Color by DeLuxe and Panavision 
So, Olu Se EMEe otra ee Theatre, thru 
United Artists release and a Mirisch 
Corporation presentation. The as- 
signment marks a _ reunion for 
Guffey and producer-director David 
Swift who last worked together on 
“Good Neighbor Sam.” 

Guffey, who won his Academy 
Award for filming “From Here to 
Eternity,” has been an Oscar nomi- 
nee three additional times for “The 
Harder They Fall,” “Bird Man of 
Alcatraz” and “King Rat.” 


Theme Song 


Usually prompt, after 37 years 
in show business, Rudy Vallee one 
morning arrived very late to the 
set of “How To Succeed In Busi- 
ness Without Really Trying,” open- 
Tees ses eens at ethe. menarters Theatre, 
through United Artists release in 
Color by DeLuxe and Panavision. 

Realizing time was money to the 
production, he had half a dozen 
excuses ready—but was totally un- 
prepared for the reception he got. 
Robert Morse, Vallee’s co-star in 
the color comedy, led cast and crew 
in singing the Vagabound Lover’s 
theme song: “My time is your 
time ...” The film is a Mirisch 
Corporation presentation. 


Mat 2C 


at the ......Theatre, 


thru United Artists release. Rudy Vallee co-stars, in his original 
role. The film is presented by The Mirisch Corporation. 
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Exploitation 


National Tie-ins With 5 Big Name Companies 


Pre-Set Your Local Ad-Pub-Promotion Campaign! * 


National promotions have been set with manufacturers of five well-known companies — all of whom have shown the industry in the past 


that they know how to succeed in the business of tie-ins. 


You can expect to benefit greatly on your local level because every one of their dealers, distributors and field men are instructed to work 
closely with all of our exhibitors, branch offices and field men to make this a successful promotion. 


Each of these organizations will be kept supplied with up-to-date lists of every playdate on this picture — and a dealer or distributor 


near you will know about your booking a few days after you firm it! 


Work with these men to make the most of the best kind of promotion you can have: local participation in a national tie-up! Get together over 
lunch and discuss ways to set stunts, contests and other ballys on-the-air and in the papers-—at their stores or outlets and possibly at your theatre. 


By all means, set screenings for them and their guests. For evoking enthusiasm, nothing succeeds like “Succeed . . . ” 


For further information on the National tie-ins, contact: Exploitation Dept., United Artists Corp., 729 7th Avenue, 


New York, N. Y. 10019. 


3-M COMPANY SETS SWEEPSTAKES 
IN ALL-OUT DEALER PROMOTION 


The 3-M Company is spending approximately a quarter of a 
million dollars on a national trade and consumer campaign based 
on the exposure of 3-M equipment in your film. For openers they are 
running a 4-color, 4-page “Sweepstakes” insert in “Nation’s Business” 
—leading trade paper with a readership of 1,500,000! Direct mail 
of this same contest insert to another 750,000 key business leaders 
will predispose dealers to set window and in-store displays all over 
the country—including your city. 

For further insurance, local advertising of the tie-in will be 
facilitated through kits including ad mats and live radio copy. Other 
ads, featuring ROBERT MORSE and RUDY VALLEE will appzar 
in The Wall Street Journal, U. S. News & World Report, Business 
Week and six other business publications, with a total number of 
reader impressions estimated at 77,750,000!!! 


SPECIAL FEATURETTE 


And that’s not all! U.A. has prepared a ‘“‘personalized’”’ seven 
minute 16 mm. short showing ROBERT MORSE using 3-M equip- 
ment. It will be used by 3-M salesmen for showings to key dealers— 
the same ones you want to tie-in with! As Rudy Vallee might say, 
their pitch is your pitch! 

All of this sales promotion and advertising activity will be 
backed up with an internal and external 3-M publicity push. You 
can ask for more of a set-up: all you do now is contact the 3-M 
dealers in your area and tell them you’re the exhibitor with the 
playdate. Then pull out all the stops. 


STOUFFER’S RESTAURANTS 


Everybody who goes to movies goes to lunch and supper! And 
Stouffer’s national chain of restaurants has tied in with table-tents 
on hundreds of thousands of tables all over the country! Multiply 
this by the number of people at a table and you have some idea of 
the number of impressions these eatery ads make!! 

Contact the Stouffer’s Restaurant in your area and arrange to 
imprint your playdate on the cards. You may also want to work out 
a “‘toofer’’ deal—setting one price for dinner-and-a-movie. But check 
with your local UA exchange before firming freebie promotions like 
this. 


Tie In Special Shops 


Furniture Stores, especially those displaying office furniture, won’t be able to 
pass up this tie-in. Using mannequins, set up window displays (and ads too) 
that look like the key art. This logo has been identified with “How To Suc- 
ceed...” for years—first with the long-running Broadway hit show, then with 
the national companies . . . and now with the movie. Tie-in copy can run along 


these lines: 


We have almost everything you need for your office (home)— 


Some accessories you have to supply yourself! 


Fabric Stores, specifically the knitting shop or yarn department of a store, 
will welcome the tie-in still of Rudy Vallee (HTS-16). It shows him in a 


knitted sweater—together with hats he has knitted for his golf clubs! 
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Botany 500 Men's Clothing Sets 
National Print Media Campaign 


Robert Morse and Rudy Vallee have both boarded the Botany 
Bandwagon—and will be seen in ads in national magazines and 
syndicated Sunday supplements. All Botany retail outlets have been 
provided with dealer kits, including ad mats for local advertising. 

These kits also include material and suggestions for tie-ins with 
you—but you have a few ideas of your own. Get together with these 
dealers and set window and in-store displays, using both their material 
and the movie accessories. Theme of this tie-up, of course, is: 

“How To Succeed in Business Without Really Trying” 
Wear Botany 500 Clothes! 


OLIVETTI UNDERWOOD TYPEWRITERS 


With the Olivetti Underwood typewriter typecast in this flick— 
and with so many scenes showing them—it was inevitable that this 
company should tie in. Ads will appear in conjunction with playdates 
for maximum effectiveness and to this end United Artists is supplying 
Olivetti Underwood with a list of all playdates. In turn, all local 


dealers and distributors will be alerted to these dates and instructed 


to work with you in setting local-level promotions. 

Contact your Olivetti underwood dealer now and set screenings 
for them and their guests. Suggested theme for all your local pro- 
motions is: 


“How To Succeed In Business . . .” 


Supply Your Staff With Olivetti Underwood Typewriters. 


Pitney Bowes Business Machines Promo 


Pitney Bowes business machines, used as props in the movie, 
are the basis for an unusual contest set by this firm among its dealers 
and distributors—including those in your area. Timed to the firm’s 
annual sales convention, ads will run in national magazines and 
mailers will go out to all offices and branches in the Pitney Bowes 
complex. 

The home office will generate as much excitement as possible, 
through incentive, advertising and publicity—plus the activities at 
the convention itself, during which “How To Succeed In Business 
Will Be Shown.” It’s up to you to follow through by contacting the 
major Pitney Bowes rep in your area and setting local displays, stunts 
and ballys based on his own participation in the promotion. 


a 
Teaser Mailer 
An inexpensive and extremely effective mailer can be made from an element 
of the trade ads that sold you on this movie. The first of three pages was a 
tease, reproduced at right, with copy reading ““Now We’re Going To Give You 
The Business.” Illustration shows only a hand holding a telephone. 

This art is available as an 8x 10 glossy b & w still, (see Art Stills) suitable for 
multilith reporduction in any quantity. Run it off on 60# or 70# pastel colored 
stock, adding only your theatre’s phone number, and 
send it to your entire mailing list. 

Use it also as a handout, or as stuffers at check- 
out counters at stores of cooperating merchants. It’s 
hard to resist calling a number — and you can havea 
recorded announcement begin a playdate pitch with 
“Since you're asking for it, we're going to give you the 
business. Starting Wednesday, the Bijou Theatre presents 


‘How To Succeed in Business Without Really Trying’ and 
it's the funniest business in show business. The business 


begins ak G6 220". and state the starting times. 


“ These tie-ups are subject to change. Please consult local outlets for latest developments. 


PRE-SOLD SCORE OF MOVIE ON SENSATIONAL SOUND TRACK ALBUM! 


More than just a soundtrack album, this is the nation- 
ally applauded, pre-sold hit score of a Pulitzer Prize 
winning Broadway musical! And it was written by an 
Academy Award winning composer (Frank Loesser) who 
is known for many other hit shows, including “Guys and 
Dolls” and “The Most Happy Fella” (see story on pub- 


licity pages). 


This Has Got To Be The Biggest Selling Album 
In Town! And it will be your biggest away-from- 
theatre selling aid. Tie in your playdate with sales of 
these albums . . . and the singles. 


HERE’S HOW TO SUCCEED WITH YOUR 
“HOW TO SUCCEED...” MUSIC TIE-IN: 

Contact your local UNITED ARTISTS RECORDs distribu- 
tors for their cooperation in setting window and point-of- 
purchase displays in record stores and music departments. 
M Then contact all radio music shows yourself, even 
though UA mailings with the records have gone out na- 
tionally. Advise DJs and program directors that the pic- 
ture is about to open. Publicity material in this pressbook 
and Free Interview Record (below) includes chatter 
copy they need. Give them plenty to talk about before 
and after spinning the records. MM Invite them to advance 
showings. ME Give them contests; make records available 
as prizes as well as guest tickets. Ml Play the music in 
your lobby and over your PA system, especially if you 
operate a drive-in. 


In addition to the many singles already in release, more record companies have 


SINGLES, TOO: 


been assigned rights to record music from the film—and by the time you play this 
feature there will be dozens of records available both for in-store play & display 


and for on-the-air promotion. Don’t miss any of them; every one is a salesman! 


_ ORIGINAL MOTION PICTURE SOUNDTRACK | 


RADIO/JTV MATERIAL 
FREE Television Spots 


What succeeds in selling film... is film! A complete set of TV announcements 
is available on 16 mm., ready-to-run— with run-out footage for local tags. In 
color or black & white, they set the snappy, happy pace of your feature and brighten 
your future. Pick a program and place a schedule for these spots just before your 


playdate and during the first few days of the run. 


FREE Radio Spots 


Fast and funny, these announcements, in varying time-lengths, sell the madcap 
musical to music-minded transistor-ites . . . as well as house-trapped housewives and 
automobile audiences. 


FREE TV Featurette 


Pert and pretty Michele Lee frolics through a specially filmed two-minute TV 
short pegged on the New York location filming of the movie. 

In this featurette, Michele is seen dancing through the streets, bicycling in the 
park, shopping for antiques along the film’s famous Third Avenue “set” . . . in 
Rockefeller Plaza and at many other landmarks of New York City. 

It’s friendly, it’s funny and it’s a great entertainment filler for any station 
originating local programming. And it won’t hurt your playdate, either! 


FREE Interview Record 


Here’s an unusual accessory that radio stations will welcome. In addition to 
interviews with the stars, there is a complete half-hour musical specialty featuring 
the stars and the music from the movie. 

Here’s what you get: 

One 12” long-playing record. 


Side 1 contains four interviews—with Robert Morse, Rudy Vallee, Michele Lee and 
Robert Q. Lewis. Two of the interviews are open-end; two include a “host.” 


Side 2 is produced as a half-hour show and there is a script so the stars can talk to 
your local host (it’s open-end). The stars introduce several of the songs from 
the movie and the station engineer will have to cue-up the appropriate track 
on the SOUNDTRACK ALBUM (see music tie-in, above). Be sure the station 
has this album. If not, get one from your local United Artists Records dis- 
tributor or dealer. 


Order all material from: Exploitation Department, 
United Artists Corp., 729 Seventh Avenue., New York, 
New York 10019 


aanncnccrnee renee SE eS 


TELOP AND SLIDE 


Announcement illustrated is available as : 
either glass slide or Telop print. Check with 
TV station for form preferred before order- 
ing. 

Theatre copy to be put on locally can only 
be done on the Telop print. Call letters 
included at no extra charge. 


PRICES 


$5.00 without theatre imprint 
$7.50 with theatre imprint 
$2.00 for each additional slide or Telop “ 
Order from: QQ Title Card Co. 
247 West 46th Street, New York, N. Y. 10036 


Tuneful Theatre Trailer 


You have the film version of one of the most successful Broadway musicals 
ever produced! And you can have one of the swingingest trailers ever filmed 
to plug the picture. Singing, dancing, romancing; cutting up and clowning 


around. It’s a show in itself... and a sure lure. 


Order From National Screen Service 
SATIN ACESSORIES 


convonstion J] Ray (oR) 
cam SUCCEED ers 
BUSINESS Bae 
WITHOUT 
REALLY 
TRYING 


The Pulitzer 
) Prize-Winning 

usical 
Comedy 


, ROBERT MORSE 
MICHELE Lee 


The Pulitzer (RL HOM TS 


Prize-Winning iD vio wi IN ae 
eMusical Comedy |i BUSINESS BELT CG 

withour em 
REALLY UNITED ARTISTS 
TRYING 


De Luxe Sectional Valance 


3-Piece Streamer 


15 feet, strung together, in color 
Complete Streamer ..... $21.50 


Any Length (minimum order 10 feet) 
Running Foot Af eee we Fs $2.15 


ORDER all this material from your 
local NATIONAL SCREEN SERV- 
ICE EXCHANGE. All items are 
manufactured by NATIONAL 


The Pulitzer Prize-Winning 
Musical Comedy 


THE MIRISCH 


FLAG & DISPLAY CO., 43 W. 
2st St., New York, N. Y. 10010— 
Tel. 212-OR. 5-5230. In Canada, 


The Pulitzer 
‘Prize-Winning 


CORPORATION 


Musical Comedy 


coy er TO place orders with CONSOLI- 
DATED THEATRE SERVICES, 120 
Wellington St., W. Toronto, On- 
tario, Canada. 


9 x 12 Flag 

Double Faced, f 

$145.00 Usher's 

Single Faced, Badge UNITED ARTISTS 
Sere ore ey S060 Each 50¢ 


ART STILLS 


These elements from the campaign are available as 8 x 10 glossy black & 
white stills, suitable for enlarging. Use them for posting in your lobby and 


out front as well as for dressing up the merchant tie-ups you set around town. 


Order by number from National Screen Exchange 


HTS-Art-2 


RR 


HTS-Art- | HTS-Art-5 HTS-Art-6 


HTS-Art-7 
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Posters and 


ROBERT MORSE 
MICHELE LEE 
¥ VALLEE 


3 SHEET 


1 SHEET 


Official Billing 


The Mirisch Corporation 35% 
Presents 


The David Swift Production Of 


"HOW TO SUCCEED IN BUSINESS 
WITHOUT REALLY TRYING" 100% 


Starring 
Robert Morse 50% 


Michele Lee 50% 
Rudy Vallee 50% 
*Co-starring Anthony Teague 50% 
And Introducing Maureen Arthur 50% 
Musical Supervision—Nelson Riddle 
Written for the screen, Produced and Directed by 
David Swift name suggested 
35% 
Music and Lyrics by Frank Doesser size optiona 
Stage Play Directed by Abe Burrows size optiona 
Book by Abe Burrows, Jack Weinstock 
and Willie Gilbert size optiona 
Based upon the Novel by Shepherd Mead 


size optiona 


“2 98s . > 
, fio! iis 
zo | As 2 
: 2 Ft +3 2 
eeAe<SO nicl Boy 


Produced on the Stage by 

Cy Feuer and Ernest H. Martin 

In Association with Frank Productions Inc. 
size cptional — 
second line one- 
half the size of 
preceding names 

Musical Staging for Broadway by Bob Fosse 


size optional 


COLOR BY DELUXE® aye See 
i d ition 

PANAVISION® Soin teenie: 
Deluxe) 

Released Thru United Artists 35% 


* ANTHONY TEAGUE—In the event that we are not giving any 
advertising billing to any other actor except Morse, Lee and 
Vallee, we are not obligated to give Artist any advertising credit. 
However, if a second category of one or more actors, after the 
forementioned three, receives advertising credit, Artists must get 
credit in the same size as the actor or actors of such second 
category. If we do gve credit the usual exceptions apply (8 
column inches). 


aS... 


ALSO AVAILABLE: —— 


Set of Eight \= 5 \VA\Vi i sR 


11 x 14 Se Fok iL | — 
sib Cards tatu, Alat 
BUSINESS 
wiTHOUT 
REALLY 


6 SHEET 


RQEEHRT MORSE 
ROUMELE LEE 


Order All Accessories From 


22x28 LOBBY CARD INSERT CARD National Screen Exchange 


A 24 x 82 TITLE 
DISPLAY IN 
BRILLIANT DA-GLO 


(available as rental item) 


al -— HOW Yo SUCCEED 


+. ml IN BUSINESS 
wy IN sean 


WITHOUT REALLY TRYING 


Converts to 24 x 60 by folding back the pictorial sidepiece 


An Attention-Arresting 


' 
4 Hi-Rise Standee 


PRICES: 


Deluxe Hi-Rise Standee $9.95 
Re-usable Extension Pole $1.50 


The Cast 


The Story 3; Piet pont Paich | 3. tact ne Robert Morse 
Rosemary Pilkington ...........0...0ccce. Michele Lee 
(Not For Publication) Se Sev II CIOME da a a a ee Rudy Vallee 
tie POBAiS ic3/o een eee re Anthony Teague 
J. Pierpont Finch (Robert Morse) decides to rise to the top of the executive Hedy ooseeseetesessecteesttctteeneeceeeeen Maureen Arthur 
adden dibcuch bee vaicred nt ees vad enor ; Lachaborty. oo:0 3 ck ae Pag Robert Q. Lewis 
rg € Is untalented and as a matter ot tact, unemployed. Mis tirst ploy Wp Fo oe a ee ee Paul Hartman 
lands him a job in the mail-room of the World Wide Wicket Company and by craft TY Anna uneer . 6 0055, Stee George Fenneman 
and guile he turns human nature to his own ends, rapidly advancing over the heads of irs: Biggley: Septal sed He ot ae ates cay | 
F Laxt: Gab: Driver: asc 5. cere 2. co, Joey Faye 

employees much more talented in their work—but less skilled in corporate sleight- and 
okhand. The Voice of the Book 900.0... Carl Princi 


Rosemary (Michele Lee) is a pretty secretary who loves Finch, even though the Production Staff 


ambitious youth is in love only with success in business. However, she helps him in his 


climb to the top, at one point saving his job when the other executives, in self defense, Producer-Director.-..:.....c..tcc-sssesccnseeneeses David Swift 
set a trap for him. The bait is Hedy LeRue (Maureen Arthur), an ex-chorus girl with Sen nies Pn fies RABE ate wee 
a "protector" high up in the company, who is turned loose on Finch wearing only a towel. Based on the novel by gs. Saas: Shepard Mead 
Music Supervised and 
Finch weathers all storms, however and finally beards the big boss himself, J. B. eonductod by e565. cities as Nelson Riddle 
Biggley (Rudy Vallee) and by pretending to be an alumnus of the same college he is Musical book by ..... ce Week rae: 
made the company's advertising manager. When he is called on for a campaign he Masic arc Lgtick 3.0 i. " Seank eeecer 
can, of course, come up with nothing—but steals someone else's idea. Although euprecart ay CREE Ge p a Moreda 
Biggley approves it, the promotion almost ruins the company. Called on the carpet PERO ee tee Wik aor 
by the chairman of the board, Finch wins him over and becomes his replacement! Allen Jacobs 
Costumes designed and 
Finally at the top, Finch promises Rosemary that he will curb his ambitions. Rosemary % eeouied ee ONS OMG RASTER TE a3 Mian 
ke : aie : PT OWBCOr po ee nn ee Ete obert Boyle 
pledabs her rere saying it would be just as great whether he were still in the mail room Vial Gagdby a Cer ee Virgil Partch 
or in the White House—which gives Finch one more ideal!! ley oh occa iasts hand hota De Luxe 
Pilmed- ant o".6 ee tee ok eee Panavision 


(RUNNING TIME: 119 MINUTES) A Mirisch Corporation Presentation 


of the David Swift Production 
Released thru United Artists 


PRINTED IN U.S. A. 
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